
WANT TO GET
MORE FROM
YOUR EVENTS? 
IT STARTS WITH:



MEASURING THE
RIGHT GOALS
AT THE RIGHT
FUNNEL STAGE



Measurements
Event attendance 
Audience growth 
New leads 
Content & brand engagement  

Top of Funnel: 
Awareness & Reach

Goals
Brand awareness
New audience acquisition
Thought leadership



Measurements
Session interactivity 
Content consumption 
Engagement signals
Attendee feedback 

Middle of Funnel: 
Engagement & Consideration

Goals
Deepen audience engagement
Educate prospects about offerings
Further qualify leads



Bottom of Funnel: 
Engagement & Consideration

Goals
Accelerate deal velocity
Influence pipeline and close deals
Strengthen buyer relationships

Measurements
Pipeline Influence
Deal Acceleration  
Account Engagement 
Cost per lead, opportunity, closed deal



Measurements
Churn reduction/renewal rates 
Customer advocacy
Community engagement 
Upsell opportunities 

Post Funnel: 
Retention & Advocacy

Goals
Customer loyalty and retention
Customer advocacy and referrals



Measure what matters.
Power it all with Certain.



Visit
 certain.com 

to learn more


