The Event Data Orchestration Cycle

To transform raw event data into quality, actionable insights, event marketers need to implement a streamlined
process of data orchestration. This involves capturing, cleaning, analyzing, and applying data in a way that leaves no
valuable insight behind. To simplify the orchestration process, event marketers can follow a structured data lifecycle:

Capture information from
registrations, surveys, and attendee
interactions, ensuring accurate
and consistent data collection
throughout the event.

INFORM FUTURE
DECISIONS

Use the insights gained from past events
to tailor future event strategies, ensuring
that each event is better aligned with
audience needs and expectations.

MEASURE IMPACT

CONSOLIDATE
AND CENTRALIZE

Store the data in a centralized platform
that integrates with your CRM or event
management system, ensuring a single
source of truth for analysis.

AND ROI

Evaluate event success by
tracking key metrics like lead
generation, attendee satisfaction,
and social media engagement.

PERSONALIZE
ATTENDEE EXPERIENCES

Leverage insights to customize
event content and communications
for each attendee, enhancing their
overall experience.
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CLEANSE AND
VALIDATE

Remove duplicate or erroneous
entries to ensure your dataset is
clean and ready for analysis.

ANALYZE AND
EXTRACT INSIGHTS

Use an event intelligence platform to
analyze data, identify patterns, and
extract actionable insights.



